5 Punciples of CLEAR Communication:
C = Communicadle Cleadsy wd, Simpliy

Clarity is essential for messages to be correctly received and interpreted by an audience in the
way the communicator intended. Clear communication is easy to perceive, understand, and

interpret. Create messages using words the audience understands. Connect new information to
existing knowledge. Be concise yet conversational. Avoid jargon. Be simple and accurate.

L = Loverage Vigual) Qidy

To leverage visual aids is to maximize their impact. Choose visuals that add meaning to your
message, illustrating information and ideas better than words alone. Keep visuals simple and
uncluttered. Practice with props or demonstrations before using with an audience.

YOU are the main visual aid so be expressive and purposeful to support your message.

L = Loploy Qualogiey wd Melaphions

Analogies and metaphors are literary devices that effectively explain a concept or idea by
creating a vivid image, evoking emotion, and enhancing understanding and memory. An analogy
compares a concept with a familiar item that seems quite different and describes how they are
the same. A metaphor labels one thing as something else evoking imagery and feeling.

Q - Qctiveliy Liton

Communicators who actively listen to their audience are more effective because listening well
enables them to know the audience better and tailor communication to their needs. Listening
improves the communication experience for both the communicator and audience, encouraging
full engagement with the message. Listening to feedback promotes ongoing improvement.

R = Reopeat, wed, Reinfonce

Messages sent once are unlikely to be attended to, understood, remembered, or put into
practice. Messages are more effective when they are repeated and reinforced. When an
audience sees and hears a message multiple times, the message becomes familiar,
understanding increases, and the message is remembered and more likely put into action.
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